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ENErGY STAR® Buildings and
Green Lights® retail partners
have made tremendous strides in
becoming more energy efficient,

and we can thank them for

making the environment a better,
cleaner place for all of us.
Whether it’s your favorite
restaurant,supermarket or
department store, our retail
partners are achieving impressive
results with energy efficiency. In
this issue of the Update, we
spotlight a few retail partners that
have done outstanding work in
the partnership, both in
accomplishing top-notch
upgrades and in communicating

their efforts.

401 M STREET, SW (6202]), WASHINGTON, DC 20460
ENERGY STAR/GREEN LicHTS HOTLINE 1-888-STAR-YES (1-888-782-7937)
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ENERGY STAR® Buildings:
Keeping Retailers Out of the Red

ypically retail organizations

across the United States have
limited options available to them to
increase their profits. Most often, a
retailer has to increase its competi-
tiveness by directly increasing the
number of products sold. The
ENERGY STAR Buildings® and
Green Lights® Program offers
retailers the more flexible solution
of controlling their operating costs
through energy-efficient technolo-
gies—allowing them to reduce their

Lights upgrades can bring addi-
tional benefits to retailers. Current
lighting technologies can provide
more accurate and attractive light-
ing designs for displays. Proper light
levels and high color-rendering
ensures customers can see products
in optimal light, increasing their
confidence in their purchases. Retail
stores, including department stores,
grocery stores, and discount stores
can improve the quality and comfort
of their buildings through ENERGY

and experience the program offers.
This edition of the Updare features
several retail partners that have
achieved a competitive edge as a
result of participating in the
ENERGY STAR Buildings and Green
Lights Program.

D@rton Hudson
orporation

(Minneapolis, MN)

DAYTON'S W%j HUDSON'S

STAR  Build-

ings—and  in Dayton Hudson Department
DOING THHER SHARE turn, foster a Stores Division is rapidly upgrading
With today’s sophisticated consumers encouraging corporate comfortable pur- its 14 million square feet to become
r'esponsi.bility, retail partners i.n the E.NERGY STAR. Buildings and chasing  envi- more and more energy efficient.
Green Lights Program are doing their share to improve the ronment for The company completed its Green

environment.

Pollution Prevention perY  ear:

customers. Best
of all, these
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Squar e Foota ge Upgraded to Date:

energy costs by an average of 30
percent. Imagine how many more
products would have to be sold to
reach the same goal.

In addition to cost savings,
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1,420,839,165 benefits occur as
8,627,543 a retailer saves
4,964,817 money by reduc-
$66,594,412 ing the energy
458355548 associated with

running  their
buildings and

prevents pollution as a result.
Using the ENERGY STAR
Buildings proven energy-efficiency
strategy allows retailers to focus on
other pressing business needs while
taking advantage of the guidance

|-888-STAR-YES (1-888-782-7937).

Lights agreement in less than two
years, and is well underway in
applying the ENERGY STAR Build-
ings strategy to its facilities. Such
dedication to energy-efficiency
upgrades has not only brought Day-
ton Hudson impressive energy sav-
ings, but has also improved the
company’s workplace and sale envi-
ronments.

Senior Energy Manager Tom
Mecham sums up Dayton Hudson’s
attitude toward the upgrades, say-
ing, “By doing these lighting
upgrades, we not only saved energy

The ENERGY STAR Buildings & Green Lights Update is a free quarterly publication with a circula-
tion of more than 50,000. Recipients of the Update include: ENERGY STAR Buildings and
Green Lights participants,program prospects, members of Congress, and interested mem-
bers of the general public. Receipt of this publication is not an indication that y our
organizationis a par  ticipant. To add your name to the subscription list, or to find out
how to join ENERGY STAR Buildings or Green Lights, call the toll-free ENERGY STAR Hotline at

any particular product or service. If your organization would like to submit material for pub-

Although publication of all submissions is not guaranteed;the Update encourages Partners,

Allies, and Endorsers to submit articles of interest and to provide input for future issues.

ra Please keep in mind that EPA seeks only to promote energy efficiency and does not endorse
m( Green

I5 Partnership News

6 Worksh §Lights lication in the ENERGY STAR Buildings & Green Lights Update, please send materials to: Update
'orkshops

an Enmmoy S progam — Edlitor; 401 M Street,SW, (6202)), Washington,DC 20460;0r fax to 202-565-2083.
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for a quick payback of our invest-
ment, we've also seen benefits from
increased lighting levels and a better
color rendering index.” Throughout
all its stores, the company replaced
incandescent lamps and T12s with
T8s and electronic ballasts. Reflec-
tors and a single strip of T8s
replaced a double row of fluorescent
tubes and standard ballasts along
the walls where merchandise is dis-
played. Now customers can better
see what they are purchasing, while
Dayton Hudson saves on energy
bills.

Dayton Hudson is testing even
more advanced technologies, such
as light pipes for accent lighting
and occupancy sensors attached to
power strips at workstations, for
additional savings opportunities.
Variable frequency drives, roof-top
improvements, and chiller upgrades
are also planned. Employees have
welcomed the changes made so far,
especially when lighting quality
and comfort improves. Dayton

Hudson is a prime example that
energy efficiency can benefit every-
one.

Lowe’s
Companies, Inc.
(North Wilkesboro, NC)

Lowe’s Compa-
nies, Incorpo-
rated was a forerunner in applying
energy efficiency technologies to its
facilities. One of the first Partners
to join Green Lights, Lowe’s con-
tinues to incorporate the latest
energy-efficiency technologies into
its stores and warehouses today.
With the assistance of Illumalex
Corporation, an ENERGY STAR
Buildings and Green Lights Ally,
the home improvement chain is
always on the alert for ways to save
energy and minimize utility bills.
Lowe’s installed full control
energy management systems in its
stores, which maximized the effi-

ciency of lighting, heating, cooling,
and other energy uses. High-effi-
ciency HVAC systems, metal
halide lighting, and T8 fluorescent
lamps are other state-of-the-art
energy-efficiency  technologies
Lowe’s uses to keep energy costs
down.

Mercantile Stores
Compan

(Fairfield, OH)

For Mercantile Stores
Company,  ENERGY
STAR Buildings and
Green Lights is a “nat-
ural fit” to a company-wide goal of
energy-efficiency, says Director of
Real Estate Facilities Bruce Quisno.
In addition to the significant energy
cost savings of $2,000 to $3,000 per
store, Mercantile Stores values the
environmental benefits of energy
efficiency. Joining ENERGY STAR
Buildings and Green Lights not only
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Department Store’s

Magazine Offers
Customers Much
More Than Sale
Price Information

ENERGY STAR Buildings participant
Mervyn’s California,part of the
Dayton Hudson family of stores,
wants its customers to know that
energy efficiency and pollution pre-
vention is incorporated into the
way they do business. In addition
to participating in annual commu-
nity events like the annual
‘Weekend of Giving’,Mervyn’s
recently featured an ENERGY STAR

article in their holiday issue of

VIEW Magazine. VIEW is a periodic
publication that’s distributed to
more than 750,000 Mervyn’s cus-
tomers and available in their 273
stores in |4 states.“Reducing our
environmental impacts is another
way for us to contribute to the
community,” said K.C. Mares,
Mervyn's Energy Manager. “We
really want to show our customers
that the environment is important

to us.”
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made technical assistance and tools
available, but also helped get out the
word that retailers can help protect
the environment through energy
efficiency.

Mercantile Stores has revamped
75 to 80 of its stores with electronic
ballasts and T8 fluorescent lamps,
and installs the most recent energy-
efficiency technologies in its new
locations. Solar shading and use of
natural light are some of the revolu-
tionary applications Mercantile
Stores is testing. In its Park Mead-
ows Mall,Denver location,the com-
pany has added films and see-thru
Mecho shades to windows to cut the
amount of heat and light entering
the building.

Quisno emphasizes that the ben-
efits of energy efficiency are many.
He sees three tiers of advantages
from the new technologies: less
energy use, cost savings, and an

4 - Winter 1998

increase in light levels and quality.
And that makes everyone at Mer-
cantile Stores happy. “It’s just a win-
win situation,” says Quisno.

Shaw’s
Supermarkets

(East Bridgewater, MA)

Grocery shoppers in
New England know that
“good food costs less at
Shaw’s.” What they
might not know is that one of the rea-
sons behind the supermarket chain’s
low prices is the company’s sound
management strategies, including
their dedication to energy efficiency.
Shaw’s is a long-time member of
Green Lights and recently became an
ENERGY STAR Buildings Partner as
well. Energy and Regulatory Affairs
Manager Kathy Loftus credits signif-

icant operating cost savings to energy-
efficiency upgrades. About 75 percent
of all stores have been either upgraded
with the latest in energy-efficient
lighting or were built to take advan-
tage of the best technologies, such as
T8 lamps, LED exit signs, energy
management systems, and variable
speed drives. Those stores that have
been upgraded save between $25,000
and $30,000 a year in energy costs.
The environmental benefits of
efficiency are also important to
Shaw’s Supermarkets. The company
has been active in waste reduction,
and views ENERGY STAR Buildings
as an opportunity to save even more
energy. Loftus sums up the com-
pany’s attitude toward energy effi-
ciency, saying, “Not only is this a
smart business decision, it is the right
thing to do. It helps keep everyone’s
costs down, and is good for the com-
munity and the environment.”



Target Stores
(Minneapolis, MN)

As one of
@TARG E-E the largest
retailers in the country, Target Stores
is the destination of many one-stop
shoppers. Target, an ENERGY STAR
Buildings Partner, is also on the mark
when it comes to energy efficiency.
Upgrades made so far will save the
company an estimated 100 million
kWh for 1997, amounting to mil-
lions of dollars in reduced energy
costs each year.

Impressive as its upgrade savings
are, what’s even more remarkable is
the rate of expansion for the variety
chain, which expects to include more
than 100 million square feet by the

year 2000. Energy efficiency is a key
consideration in the construction of
these new stores. Target’s Fullerton,
California store proved that much in
1996, when it won the ENERGY STAR
Buildings Showcase Building award.

Target is not finished yet. After
installing occupancy sensors in 723

il
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stores in 1996, Target is experiment-
ing with even more advanced
energy-efficiency technologies. Sky-
lights combined with daylight dim-
ming controls will further cut
lighting costs in the stock rooms,
while roof and chiller upgrades will
improve building comfort and reduce
heating and cooling costs.

It’s easy to see that Target is aim-
ing to be aleader in energy efficiency
and pollution prevention. Ffl

Target Stores has taken its partnership beyond the
installation of energy-efficiency technologies. Target is telling
all of its customers about its participation in Green Lights
through its shopping bags. Each Target bag proudly
features the Green Lights logo.

gof kreaey Siref

Eiror mpoada brabime Lo o e dee
Mol S g L aed b e

ks b e ey s B, B i b
iy WL | L e L T
ey LA Al L THRT

Winter 1998 < 5



ENERGY STAR Buildings
& Green Lights

UPDATE

“Plugging” Into Energy Efficiency

ENERGY STAR Buildings and Green Lights PSA educates about energy-efficient technologies

PA is showing the business
community how to “plug”
into energy efficiency with a
new public service cam-
paign. This innovative
ENERGY STAR Buildings
and Green Lights public
service advertisement (PSA)
draws the link between
energy use and the environ-
ment and educates businesses
about the benefits of using
energy-efficient  building

technologies.

From September-December
1997, the ENERGY STAR Buildings
and Green Lights PSA appeared 20
times in various national and
regional business publications such
as Business Week, Corporate Report
(Minnesota) and newspapers like
the New York Times. “This PSA is
designed to raise the awareness that
energy-efficiency is a good business
strategy,” said Kate Lewis, Commu-
nications Manager for ENERGY
STAR Buildings. The “Plug” PSA
explains the environmental and eco-
nomic accomplishments achieved by
organizations who have joined EPA’s

ENERGY STAR Buildings. Unlike

New Materials Help Small Business

Partners Promote

PA promotes the participation of
its ENERGY STAR Small Business
Partners, but now, small businesses
can “do-it-yourself,” too, with the
new Partner poster and decal. By dis-
playing these attractive and brightly
~nlored items for cus-
jomers and employ-
ees to see, a Partner

:an quickly and easily
e recognized for
doing their part to
reduce global climate
change,
being a smart busi-
ness that doesn’t

o5 &1 ER L
i EH ";'...::hﬂ u pRgREEE
rrriin

and for

waste money on
] inefficiency.

The vibrant yel-
T low background
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hemselves

and four-color art on the poster, and
the bright yellow vinyl decal, were
specifically designed to attract atten-
tion and convey the ENERGY STAR
message. Also, small businesses that
join the program are listed on the pro-
gram website, where EPA provides a
“hotlink” to those Partners who have
their own websites.

Prior to Earth Day 1998, Partners’
hometown newspaper, radio station
and Chamber of Commerce will all
receive a letter recognizing the Part-
ners’ commitment, and the achieve-
ments of those who have completed
their efficiency upgrade.

Although no reporting is required,
those Partners who choose to tell EPA
a little about their upgrade using a
simple prepaid postcard will be eligible

other more specialized recognition
efforts, such as the Partner and Ally
of the Year advertisement, the Plug
PSAs main goal is to inform the
business community that ENERGY
STAR Buildings is available as a solu-
tion to high energy costs.

Look for placements of this
“Plug” PSA in the newspapers,trade
journals, and business publications
that you read regularly. Complimen-
tary versions have been created for
Allies and for trade publications read
by members of the healthcare and
education sectors. This PSA will
appear in publications through the
end of 1998. M

for national awards and for having
their “success story” published on the
website and in hard-copy. Allies and
lenders should note that their small
customers “success stories” will also
credit Allies and others who helped
the small firm successtully upgrade.

Current “success stories’ are now
available for viewing on the website,
or Partners without Internet access
can that request copies be sent by mail
or fax.

If your firm is a small business, or
if you are an Ally with small cus-
tomers, or are a corporate Partner
with small firms who are vendors,cus-
tomers, or contractors, information
about joining ENERGY STAR Small
Business can be requested at the hot-
line at 1-888-STAR-YES. Small
businesses can even read all about the
program and sign up for all the bene-
fits of partnership online at the web-
site (http://www.epa.gov/smallbiz). Ff
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Building Awareness for the ENERGY STAR Label

Look for the ENERGY STAR PSA 1n your area

ENERGY STAR is beginning to
appear all over the United States
as a result of the ENERGY STAR
public awareness campaign. The
goal of this campaign is to educate
consumers about the link between
energy waste and pollution, and to
introduce the ENERGY STAR label as
a means of identifying efficient,
high-quality products. On January
8, 1998, Vice President Al Gore
announced the newest ENERGY
STAR labeling partnership—TVs
and VCRs. ENERGY STAR labeled
products include: clothee wachere
dishwashers, refrigere

conditioners, central

ers, televisions, VCRs

source heat pumps, g

pumps, geother-
mal heat pumps,
boilers,  ther-

mostats, comput-
ers, copiers, faxes,
monitors, printers,
scanners,  lamps,
and lighting fixtures.
A major part of
the awareness cam-
paign is media and
public service adver-
tisement (PSA) cov-
erage. The PS.

pictured below featur

ENERGY STAR labeled products,
including a refrigerator, an air con-
ditioner, and a computer, and has
been distributed to more than 45
magazines and newspapers on both
coasts. The majority of these publi-
cations have agreed to include the
PSA in their publications, as space
is available. To date, the print PSA
has appeared in the Los Angeles
Business Journal and Los Angeles
Magazine. A broadcast version of
the PSA has been distributed to
over 140 TV

stations on both coasts and has
aired more than 1,000 times in
many cities around the United
States.

A larger version of this PSA has
been created for transit advertis-
ing, to be used on buses and in
train and subway stations. During
October 1997, the ENERGY STAR
PSA was posted on the sides of
buses in Hartford, Connecticut;
Los Angeles, California; Milwau-
kee, Wisconsin; Pittsburgh, Penn-

sylvania; Portland, Oregon;

and Seattle, Washington. By
of November, over 3
people saw the 300
. these cities. During
er 1997 and January
e PSA was posted on
buses in Denver,
Colorado; New
York, New York;
Philadelphia,
Pennsylvania; and
San  Francisco,
California, with
more cities to
come later in
1998. Watch for
this great ad and
remember to pur-
chase ENERGY
STAR products. i

“Inaking action against global warming
15 as easy as looking for the ENERGY STAR logo.”

— Vice President Al Gore
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TECH T ALK

Myths of

Retail Lighting Upgrades

n the last issue of the Update, we

explained some common myths
about occupancy sensors. Continu-
ing the series, this issue will address
myths lighting
upgrades. Many professionals in the
that
lighting can influence customers’
purchasing decisions by affecting
the indoor environment and display
of your product. Energy efficiency
may not seem to be compatible with

about retail

retail business understand

your goals of presenting your prod-
uct in the most favorable surround-
ings. However, some of today’s
leading technologies can now help
your business not only take advan-
tage of top-of-the-line lighting
quality, but also save money on
operating costs.

MYTH I:
There are no high-
quality, energy-efficient

upgrades for directional
incandescent spot lighting.

Standard  incandescent R
(Reflector) and PAR (Parabolic
Aluminized Reflector) lamps have
been used for display and spot
lighting because they are a point
source and their light beam can be
easily controlled and directed where

needed. Many of these standard
incandescent R and PAR lamps can
be replaced with more efficient
halogen PAR lamps. There are also
halogen infrared (HIR) PAR lamps
that are even more efficacious than
standard halogen PAR lamps. In
addition to the energy savings,
these higher efficiency lamps will
produce less heat, which can save
on air-conditioning costs and
improve the comfort of the space.
Also, remember that many of the
common incandescent R and PAR
lamps are no longer manufactured
by the National Energy Policy Act
of 1992. Refer to the table below for
a list of common lamp types that
were outlawed. For a complete list-
ing of lamps that have been out-
lawed call the ENERGY STAR
Hotline at 1-838-STAR-YES (1-
888-782-7937), or contact your
local lighting distributor.

MYTH 2:
For a high-volume
department store there

are no energy-efficient
light sources that will
provide high light levels.

Many high-volume department
stores have used eight-foot T12

high-output (HO) or very high-
output (VHO) lamps to provide
high light levels. Proper selection
of a T8 electronically ballasted sys-
tem with the right ballast factor
will produce the same amount of
light as a'T12 HO system. Specular
reflectors can also be added to
boost the light output. In addition
to the energy savings, T8 lamps
produce a higher color rendering
which will make the merchandise
appear more natural and colorful.
Furthermore, T8 lamps only loose
10 percent of their light output
during their life, HO and VHO
systems can loose 25 percent or
more. A lower degree of lamp
lumen depreciation means more
consistent light levels over the life
of the system. VHO systems can be
replaced with metal halide lamp
systems to provide the same light
levels and cut energy use by a third.
Refer to the table below for some
upgrade options. Note the various
ballast factors (BF) specified to
provide the needed light levels.

MYTH 3:
Conpact fluorescent
lamps can not replace
incandescent or halogen

lamps because they do not
provide a ‘‘warm glow”’
like incandescents.

Major Non-Conplying W atts Energ y-efficient Woatts
Lanps Substitute* Most people think fluorescent
75R30 75 60PAR/HIR 60 lamps provide poor lighting quality
75PAR3S 75  S0PARMHR 50  because they are accustomed to the
100PAR3S 100 90PAR3S/HAL 90 low color quality fluorescents of yes-
]56|5A|:{37877777777777777777777]5677 ]ééﬁ/&é/}ﬂf{ﬁi?f?ﬁi777777777]6677 terday that would produce a cool-
*energy-efficient substitute for comparable light output blue ‘fluorescent’ (.:OIOI‘. Due to
continued on page 13
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GREEN LIGHTS IMPLEMENTATION REPORT CODES
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ENERGY STAR Buildings
& Green Lights

UPDATE

ENERGY STAR® Building Label:
Recognizing Energy-Efficient Buildings

s my building more energy-efficient
or truly energy-efficient?

As you have begun to complete
whole-building upgrades as part of
the ENERGY STAR Buildings Five
Stage Strategy, you may have consid-
ered this question at one time or
another. To answer it, one must first
understand the difference between
being more energy-efficient versus
being truly energy-efficient. Both will
reduce energy consumption, increase
profits,improve comfort, and prevent
pollution. However, a truly energy-
efficient building will also result in a
low level of energy consumption rela-
tive to other buildings of similar size,
space use, occupancy, and operating
hours in a similar climate. It is with
this understanding that the ENERGY
STAR Building Label will be intro-
duced in Spring 1998, to promote the

continued from page §

advancements in fluorescent technology, compact fluorescent lamps now come in a
variety of color temperatures. Specify a compact fluorescent with a color temperature
of 2700K or 3000K to match the warm glow of incandescent or halogen lamps. In

addition to matching the color temperature of incandescents, compact fluorescent

use of energy-efficient building per-
formance targets, and to recognize
those buildings that meet them.

Presently, approximately 20 dif-
ferent products as diverse as office
equipment, exit signs, homes, and
HVAC equipment are identified by
the ENERGY STAR Label. Building
owners have come to ask for and buy
products with the ENERGY STAR
Label because they have made the
connection between energy-effi-
ciency, the environment, and their
bottom lines. Beginning in mid-
1998,commercial building owners of
both existing buildings and those in
design will be able to apply for the
ENERGY STAR Label. Consistent
with other ENERGY STAR labeling
efforts, the ENERGY STAR Building
Label will be voluntary, market-dri-
ven, and performance-based.

lamps provide high color rendering which allow colors to appear natural.

For more information refer to the Lighting Technologies section of the Green

Lights Lighting Upgrade Manual. Or, call the ENERGY STAR Hotline at 1-888-

STAR-YES (1-888-782-7937). It

Existing

Upgrade (for sirilar light output)

To date, the only meaningful way
of assessing building performance
has been to compare current building
energy consumption against prior
building energy consumption. Using
such comparisons, ENERGY STAR
Buildings Partners who have com-
pleted the Five Stage Strategy have
seen average reductions in their
annual energy bills of 30 percent or
more. Starting soon, building owners
will be further able to benchmark
their building against an objective
energy-efficient performance tar-
get—and be labeled as an ENERGY
STAR Building for meeting it.

By adopting and completing the
Five Stage Strategy, ENERGY STAR
Buildings Partners will be well posi-
tioned to obtain the ENERGY STAR
Building Label as recognition for
owning and operating an energy-
efficient building. Simi-
larly, Partners who are in
the process of designing
new buildings will be able
to direct their design and
construction contractors to
meet the energy consump-
tion targets of the ENERGY
STAR Building Label, and
thus capitalize on the ben-
efits of energy efficiency by
“building in” performance
from the outset.

Look for more infor-

FO6T 12 EE Mag. (2-lamps) | 58W

FO6T 12/VHO EE Mag. (2-lamps) 440W

Assumes: 62 CRITI2 lamps, 85 CRIT8 lamps

F32T8 IS Electronic (4-lamps) | 16W

F32T8 IS Electronic (BF=1.15)(4-lamps) 152W
FO6T8/HO Electronic (BF=.88)(2-lamps) 160W of the
F96T8 Electronic (BF=1.19)(2-lamps) 155W

250W Metal Halide 293W

mation regarding the
ENERGY STAR Building
Label in upcoming issues
ENERGY STAR
Buildings & Green Lights
Update.m
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ENERGY STAR Buildings
& Green Lights

UPDATE

E SOURCE Technology Atlas Series Now Available
to ENERGY STAR® Buildings Partners

s part of EPA’s ongoing effort to

provide ENERGY STAR® Build-
ings Partners with the most com-
plete and up-to-date technical
information regarding energy-effi-
ciency upgrades, Partners can take
advantage of one of the most com-
prehensive energy-efficiency resources
available—the E SOURCE Technol-
ogy Atlas Series.

The E SOURCE Technology Atlas
Series is a five-volume compendium
of energy-efficiency products and
practices that complements the
ENERGY STAR Buildings Upgrade
Manual. Focusing on both the
design and operation of energy sys-
tems in buildings, it will be an
invaluable technical resource to
ENERGY STAR® Buildings Partners
in planning and implementing
energy-efficiency upgrades.

The E SOURCE Technology Atlas
Series is divided into five volumes
which will be helpful in implement-
ing the ENERGY STAR Buildings
Strategy:

Volume I:  Lighting
Volume II: ~ Cooling
Volume III: ~ Heating
Volume IV:  Drivepower
Volume V:  Appliances

Each volume provides the latest
objective information on products
and applications; product compar-
isons, including charts and tables to
simplify product selection and
design choices; integrated design
approaches, stressing the opportuni-
ties inherent to a whole-system
approach; and case studies, high-
lighting the real-world experiences
of designers and building managers
with energy-efficient technologies

14 - Winter 1998

and strategies. In addition, the E
SOURCE Technology Atlas Series
provides detailed technical refer-
ences to help ENERGY STAR Build-
ings Partners make the educated
choices necessary for a successful
energy-efficiency upgrade. Each
volume is updated every two years,
and is available in both print and
CD-ROM versions.

ENERGY STAR Buildings is
now providing the E SOURCE Tech-

THECHNOLODGQY ATLAS
1997

APPLIANCES

DRIVEPOWER

HEATING

COOLING

LIGHTING

E Source Technology Atlas Series

nology Atlas Series at no cost to all
ENERGY STAR Buildings Partners
and Allies. To obtain this valuable
resource, ENERGY STAR Buildings
Partners or Allies should contact
their account manager, or call the
ENERGY STAR Hotline at 1-888-
STAR-YES (1-888-782-7937). To
find out more about the E SOURCE
Technology Atlas Series, visit the E
SOURCE web site at http://
www.esource.com/atlas.Ffl

VOLUME 5

VOLUME 4

VOLUME 3

VOLUME 2

VOLUME 1



ENERGY STAR Buildings
& Green Lights

UPDATE

Allies Are Building Business
With ENERGY STAR Buildings

llies, watch for Building Business,

the new ENERGY STAR Buildings
workshop, early in the year. Find out
how EPA’s integrated whole-building
energy-efficiency strategy can help
you market your own products and
services. This workshop is designed
specifically to meet the needs of
ENERGY STAR Buildings Allies,
including tips on how to overcome
barriers to energy-efficiency in the
marketplace, incorporating the ENERGY

STAR Buildings message into your
marketing strategy, applying consulta-
tive marketing techniques, using the
tools available from EPA, and support-
ing your customers throughout the
upgrade process. The one-day work-
shop emphasizes whole-building up-
grades, discusses opportunities in a
changing electric industry marketplace
and developing alliances with other
firms to present a comprehensive pack-
age of upgrades to your customers.

This workshop is the second in a
series of ENERGY STAR Buildings work-
shops. The first workshop, Building
Momentum, helps partners incorporate
the ENERGY STAR Building strategy
into an action plan for proceeding with
their building upgrades after signing the
MOQOU. Both workshops will be held
monthly throughout the year in loca-
tions across the country. For more infor-
mation on the schedule or to register for

a workshop, call 1-888-STAR YES. I

PARTNERSHIP NEWS

ENERGY STAR Buildings and Green Lights:
One Strategy, One Partnership

he energy to run U.S. commercial

and industrial buildings costs about
$110 billion every year. By using cost-
effective, low-risk, energy-efficient
technologies, U.S. companies could
reduce this number by $25 billion
annually. To help U.S. businesses seize
this opportunity, Green Lights is now
the first step in a building-wide
energy-efficiency partnership, ENERGY
STAR Buildings and Green Lights. By
understanding and monitoring build-
ing energy use, increasing energy effi-
ciency, and taking advantage of

system interaction, ENERGY STAR
Buildings participants can save over
30 percent on their energy bills
while improving occupant comfort.
ENERGY STAR Buildings participants
benefit from tools designed to help
plan and carry out these upgrades as
well as unbiased technical informa-
tion and communications support.
Organizations that have already
committed to energy efficient lighting
upgrades can leverage these savings by
adopting a building-wide upgrade
strategy. Green Lights participants can

1998 ENERGY STAR Awards Ceremony

join ENERGY STAR Buildings by sign-
ing an addendum to their current
Memorandum of Understanding
(MOU) with EPA. In addition to mak-
ing lighting upgrades, ENERGY STAR
Buildings participants agree to upgrade
50 percent of their owned facilities with
energy-efficient heating and cooling
equipment over a seven-year period,
providing the upgrades will result in a
20 percent internal rate of return. For
more information, call your account
manager, or the ENERGY STAR hotline
at 1-888-STAR-YES.#

On Tuesday, March 24, 1 998,EPA will once again present the prestigious ENERGY STAR
Awards to leaders in energy efficiency. The 1998 ENERGY STAR Awards Ceremony will
honor leaders in ENERGY STAR Buildings and Green Lights, ENERGY STAR Homes, ENERGY

STAR Transformers, and ENERGY STAR Office Products. The event will be held at the
Washington Hilton and Towers in Washington, DC.
For more information, please call the toll-free ENERGY STAR Hotline at 1-888-STAR- YES.
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Online

mation about the ENERGY STAR®

dings and Green Lights®

Partnership is available online.

Our addresses are:
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.-"'"1

ENERGYSTAR Buildings: www.epa.g ov/buildings

Green Lights: www.epa.g ov/greenlights

ENERGYSTARProgram: www.epa.g ovi/energystar

Update home page: www.epa.g ov/appdstar/news

SEPA

United States

Environmental Protection Agency
(6202J)

Washington, DC 20460

Official Business

Penalty for Private Use
$300
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Workshops . .

BuilDING KNow-How LIGHTING TECH SESSIONS

Facility-manager—level workshop focusing on lighting technologies.

Februar y 18 Orlando , AL
Mar ch 24 St.Louis,MO
Mar ch 26 Raleigh,NC

BuiLDING MOMENTUM WORKSHOPS

Non-technical, executive level workshop helping partners
develop and implement their energy strategies.

Februar y 19 Dallas, TX
Mar ch 19 NewYork NY
April 16 Chica go, IL
April 30  Los Angeles,CA

To register; or for more information, please call
the Hotline at 888-STAR-YES (888-782-7937).

BULK RATE
Postage and Fees Paid
EPA
G-35




